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ABSTRACT: Banking industry plays a key role in 

the economic development and stability of a 

nations. Developing country likeIndia, the banking 

practices should be familiar to the common people. 

Especially for the youngsters. This study mainly 

concentrated on the various banking practices 

following by the banks and the awareness of the 

college students about the same. From this study, it 

shows that the college students are satisfied on the 

banking services that they were aware. 
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I. INTRODUCTION 
People earn money to meet their day-to-

day expenses on food, clothing, education of 

children, housing, etc. They also need money to 

meet future expenses on marriage, higher education 

of children, house building and other social 

functions. These are heavy expenses,which can be 

met if some money is saved out of the present 

income.Banks are such places where people can 

deposit their savings with the assurance that they 

will be able to withdraw money from the deposits 

whenever required.People who wish to borrow 

money for business and other purposes can also get 

loans from the banks at reasonable rate of interest. 

Banks also render many other useful services – like 

collection of bills, payment of foreign bills, safe-

keeping of Jewelry and other valuable items, 

certifying the credit- worthiness of business, and so 

on. 

It is always important for any nation to 

make sure that their young population isaware and 

know well about their banking and financial 

services. This wouldallow them to easily blend into 

the banking system and also to avail all 

theseservices as and when need. Being able to avail 

services at ones discretion makeshim/her 

empowered and an empowered youth can help in 

overall developmentof a nation. Including the 

young into the banking system of a nation is 

animportant step to ensure that the young 

population especially students can getmuch needed 

exposure to the system even before they step into 

an importantphase of life. 

 

II. STATEMENT OF THE PROBLEM 
At present banking activities play an 

important role in day to day activities of every 

one’s life mainly among college students. They 

require moreawareness and knowledge with 

regardto banking transaction and banking activities.  

For a college going student, from the beginning of 

the admission i.e. at the time of online application 

they required to make online payments through e 

wallets google pay, debit and credit cards etc.and 

also for paying exam fees and for getting 

scholarships banking services are much important. 

Thus day by day they face a lot of problems with 

related to banking services and activities. In order 

to know the level of awareness regarding banking 

transactions and services among the college 

students has been selected.Moreover the study is 

undertaken to understand different services 

provided by banks to the public and also the 

awareness of college students of these services.  

 

III. OBJECTIVES OF THE STUDY 
 To study the awareness of college students 

about the various services provided by banks.  

 To know whether Students are using 

Banking services provided by the banks. 



 

      

International Journal of Advances in Engineering and Management (IJAEM) 

Volume 4, Issue 6 June 2022,   pp: 1443-1448 www.ijaem.net    ISSN: 2395-5252 

 

 

 

 

DOI: 10.35629/5252-040614431448   Impact Factor value 7.429  | ISO 9001: 2008 Certified Journal  Page 1444 

 To measure the satisfaction level of 

students about banking services. 

 

IV. HYPOTHESIS OF THE STUDY 
        H0 = There is no significant difference among 

students about the awareness of new banking 

services. 

 

V. RESEARCH METHODOLOGY 
The study was empirical in nature. The 

area of the present study was restricted to Arts and 

Science colleges in Kanniyakumari district.. So the 

population of the study comprises of students from 

19 Arts and Science colleges in Kanniyakumari 

district. Among the total 19 colleges 4 colleges 

were selected as the sample for conducting the 

study. The sample size of the study was 80. 20 

students from each college were selected by using 

simple random sampling method. Data collected 

for the study are properly tabulated and presented 

through Percentage analysis. For analysing the data 

and testing the hypothesis, Karl Pearson’s Chi- 

Square test was used. 

 

VI. REVIEW OF LITERATURE 
Gaganjot Singh in  (1998) made a  study 

on  “New innovations in banking industry of new 

private sector banks” published in , Deep and Deep 

Publications, New Delhi,  views that the new 

private sector banks in India are using better 

technology and are offering better services to the 

customers. The new private banks have emerged as 

a model to the banking industry in terms of service 

levels, ambience, technology etc. As the public 

sector banks have already established a huge 

customer base, they become complacent and are 

slow to become customer friendly. The 

International journal of analytical and experimental 

modal analysis Volume XII, Issue I, January/2020 

ISSN NO: 0886-9367 Page No: 1555they are also 

less innovative in the use of technology-assisted 

customer service. Because of their huge customer 

base they feel that they can withstand competitions 

from new generation banks.Bhattacharya(1997) 

he has studied “The Need of Optimizing Banking 

Industry Structure”, published in the Journal of 

Indian Institute of Bankers, the impact of the 

limited liberalization initiated before the 

deregulations of the 90’s on the performance of the 

different categories of banks. His study covers 70 

banks in the period 1986-91. He has constructed 

one grand frontier for the entire period and 

measured technical efficiency among the three 

categories with foreign and private banks having 

much lower efficiencies. The main results accord 

with the general perception that in the nationalized 

era, public sector banks were successful in 

achieving their principle objectives of deposit and 

loan expansion.Nisha Sharma and Rupinderdeep 

Kaur, (2016) in this paper discussed that the 

banking is fast growing with its multitude features 

offered with mobile apps and internet banking. 

Indian Banking Association is urged to heavily 

invest in technologies that can evolve and protect 

against future threats, as well as tackle current 

pressures from malware and social 

engineering.John Manning (2018) article named 

as “Key banking trends to watch in 

2018”,published in  International Banker says that 

the ongoing normalisation of mobile banking 

through further security strengthening and 

improved customer convenience; and the greater 

adoption of biometrics for identity-authentication 

purposes including face, voice, fingerprint and 

behavioural components. As such, banking in 2018 

is likely to be characterised by innovation and 

convenience, which ultimately puts the customer 

front and centre. As technologies continue to 

mature, therefore, this year looks set to be an 

exciting period for global banking.Amit Shankar, 

Charles Jebarajakirthy in  (2019) published an 

article named as “The influence of e-banking 

service quality on customer loyalty”, published in   

International Journal of Bank Marketing in their 

study opined that providing high-quality e-banking 

services is considered a basic strategy for attracting 

and retaining customers with electronic-banking 

platforms. The purpose of this paper is to 

empirically investigate a comprehensive moderated 

mediated mechanism for enhancing customer 

loyalty toward e-banking platforms via e-banking 

service quality (EBSQ) practices. Reliability, 

website design, privacy and security and customer 

service and support are the dimensions of EBSQ. 

 

VII. ANALYSIS AND INTERPRETATION 
Table 7.1 Gender wise classification of respondents 

SL NO GENDER NO OF RESPONDENTS PERCENTAGE 

1.  Male 50 62.5 
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2.  Female 30  37.5 

 Total 80 100 

 

 

Figure 7.1Gender wise classification of respondents 

 
 

Interpretation :- 
It is clear from the table 4.1  that among 80 respondents 62.5 % are male and 37.5 %  are female  

 

7.2 Age wise classification of respondents 

SL NO AGE  NO OF 

RESPONDENTS 

PERCENTAGE 

1.  18 – 19  30 37.5 

2.  19 – 20  20 25 

3.  20 – 21  20 25 

4.  21 and Above 10 12.5 

5.  Total 80 100 

 

FIGURE 7.2Age  wise classification of respondents 

 
 

Interpretation :- 

 table 4.2 shows the age wise classification of the respondents. It reveals that 37.5 % respondents are 

between 18 – 19 years of age group, 25% respondents are between 19 – 20 years of age group, 25 % 

respondents are between the 20 – 21 years of age group and remaining12.5 % respondents  are above the age 

group of  21. 

Hypothesis Testing 

 Ho:Thereis nosignificantdifferenceamongstudentsaboutthe awarenessofnewbankingservices 

H1:Thereissignificantdifferenceamongstudentsaboutthe awarenessofnewbankingservice 

 

 

62.5%

37.5%

0 0

GENDER

MALE

FEMALE

0

20

40

18 - 19 19 - 20 20 - 21
21 and 
above

37.5%

25% 25%

12.5%

AGE

AGE



 

      

International Journal of Advances in Engineering and Management (IJAEM) 

Volume 4, Issue 6 June 2022,   pp: 1443-1448 www.ijaem.net    ISSN: 2395-5252 

 

 

 

 

DOI: 10.35629/5252-040614431448   Impact Factor value 7.429  | ISO 9001: 2008 Certified Journal  Page 1446 

Awarenessofbankingservices 

 

 

Slno: 

 

 

Awarenessabo

ut 

Opinionoftherespondents 

Highlyaware Aware Unaware  

Total 

N W P N W P N W P 

1 ATMCards 35 3 105 35 2 70 10 1 10 185 

2 Offshore 

banking 

45 3 135 24 2 48 11 1 11 194 

3 CORE Banking 33 3 99 35 2 70 12 1 12 181 

4 Internetbanking 30 3 90 27 2 54 23 1 23 167 

5 TeleBanking 40 3 120 25 2 50 15 1 15 185 

6 Credit Cards 40 3 120 25 2 50 15 1 15 185 

7 Debit Cards 43 3 129 31 2 62 6 1 6 197 

8 EFT 28 3 84 12 2 24 30 1 30 138 

9 RTGS 22 3 66 26 2 52 32 1 32 150 

10 E-Purse 14 3 42 22 2 44 44 1 44 130 

 

Chi-squareTable 

O E O-E (O –E)
2
 (O – E)

2
 

 
E 

185 173 12 144 0.83 

194 173 21 441 2.54 

181 173 8 64 0.36 

167 173 - 6 36 0.20 

185 173 12 144 0.83 

185 173 12 144 0.83 
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197 173 24 576 3.32 

138 173 -35 1225 7.08 

150 173 -23 529 3.05 

130 173 - 43 1849 10.68 

 29.72 

 

ThecalculatedvalueofChi-squareis( χ2 )=29.72 

The degrees offreedom=n-1=10-1=9 

The chi-square table value at 5% level of 

significance and 9degrees of freedom is 16.919. 

The calculated value ( 29.72 ) is much more than 

the tablevalue. It means that the difference is 

significant. So the null hypothesis is rejected and 

thealternative hypothesis is accepted. 

Thereisasignificantdifferenceamongstudentsabout 

the awarenessofnewbankingservice 

 

VIII. FINDINGS 

1. Majorityof the students arehighly awareand 

useATM facility, whichcomes to 31.25 

percentoftherespondents.Themainreasonbehind

thatissimplicity. 

2. MostofthestudentshavenoideaaboutE-

Purse,whichcomesto55percentoftherespondent

s 

3. Telebanking-

30percentofstudentsarehighlyawareandnotusest

hefacility.15 

percentofthestudentsareawareandusetheservice

s. 

4. OffshoreBanking-45percentofstudentsare 

highlyaware but notusethefacility.24 

percentofthestudents areawarebutdonotusethe 

facility. 

5. COREBanking-25 percentofstudentsare 

highlyawareofbutdo not 

usethefacility.20percentofthe students 

becomeawarebutdonotuse thefacility. 

6. InternetBanking-

24percentofstudentsarehighlyawareandusethef

acility.24percentofthestudents areawareanduse 

thefacility. 

a. CreditCards-

40percentofstudentsarehighlyawareandnotuseC

reditcards.25 percentofthestudents 

areawarebutdonotuse thefacility. 

7. DebitCards-

29percentofstudentsarehighlyawareanduseDebi

tcards.25 

percentofthestudentsareawarebutdonotusethefa

cility. 

8. EFT-

30percentofstudentsareunawareanddoesnotuse

EFT.9percentstudentsare 

awarebutnotusetheservice. 

9. RTGS-

32percentofstudentsareunawareanddoesnotuset

heRTGSservice.26 

percentofthestudentsareaware butdonotusethe 

service. 

 

IX. CONCLUSION 
Banksprovidesecurityandconvenienceform

anagingmoneyandsometimes allowmaking money 

by earning interest.Convenience and fees are two 

ofthemost important things to consider when 

choosing a bank. Writing and depositing cheques 

areperhaps the most fundamental ways to move 

money in and out of a checking account, 

butadvancements in technology have added ATM 

and debit card transactions and ACH transfersto the 

mix. All banks have rules about how long it takes 

to access deposits, how many debitcardtransactions 

allowed in a day, andhow muchcashwithdraw from 

anATM. Access tothe balance in checking account 

can also be limited by businesses that place 

holdsfunds.Debit cards provide easy access to the 

cash in account, but can cause to rack up fees if 

notcareful. While debit cards encourage more 

responsible spending than credit cards, they do 

notofferthesameprotectionorperkstoconsumers.Reg

ularlybalancingcheckbookordeveloping another 

method to stay on top of account balance is 

essential to successfullymanaging and checking 

account and avoiding fees and bounced cheques. 

To protect moneyfromelectronictheft,identity theft, 

andotherforms offraud,it's important 

toimplementbasic precautions such as shredding 

account statements, having complex passwords and 

onlydoingonlinebankingthroughsecure 

internetconnections. 
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